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Advertising Dollars

Marketing & Testing

Campaign Features




Marketing & Testing

Research

Review current or
design plan specific
to campaign goal.

Ad Features

Analyze data and
determine the best
placements and
features needed to
reach the required
segments.

How We Test

Design a series of
creative assets with
interchangeable
messaging and
images.




How We Test

" __ Seattle Central College

With four satellite locations, campuses
accessible by transit (light rail, streetcar, and
buses), and $250 in public transit dollars,
Seattle Central is where you want to be.

SEATTLECENTRAL.EDU
Start April 2, Its not too late!
Save money, prepare for transfer t
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Same Message, Different Images

= __ Seattle Central College

With four satellite locations, campuses
accessible by transit (light rail, streetcar, and
buses), and $250 in public transit dollars,
Seattle Central is where you want to be.

M SEATTLE CENTRAL COLLEGE
| One ot h

SEATTLECENTRAL.EDU
Start April 2, Its not too late! APPLY NOW
Save money, prepare for transfer t

[+Tw):x] 4 Comments 2 Shares

o Like Comment £ Share

Seattle Central College

Meet your future co-worker at Seattle Central
this fall. We've got the programs that'll get you
into the workiorce quicker. Campus is easily
accessible by bus, train, bike, and street car.
Don't wait — start now!

-

erng

SEATTLECENTRAL.EDU

Classes start 24 APPLY NOW

You get ORCA (transit) benefits. §

[+ X4 1 Share

Same Images, Different Messages

Seattle Central College

Meet your future classmates at Seattle Central
this fall. We've got the programs that'll get you
into the workforce quicker. Campus is easily
accessible by bus, train, bike, and street car.
Don't wait — start now!

SEATTLECENTRAL.EDU

Classes start September 24

‘You get ORCA (transit) benefits. $..

O 12




Campaign Features

all-Out Extensions

Remington College - RemingtonCollege.edu
www.remingtoncollege.edu/ v (855) 470-3740

2 Campus Locations in Houston. Hands-On Training/Small Class Sizes
Medical Assisting - Criminal Justice - Dental Assisting - Medical Billing & Coding

Site-Link Extensions
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Data Library for
Future Campaigns

End of Campaign
Reporting

Engagement



End of Campaign Reporting

Demographics Performance

er ad 1,714 CLICKS, 87 CALLS TO THE COLLEGE, 26 CONVERSIONS APPLY NOW V
p 11.51 CTRM 3,426 VIEWS

i

presented T =

Clicks Search Attribution and Landing Page

Landing Page Views SPRING 2019
Conversions




Engagement

INeBSchedille

Day & hour

DAY & HOUR HOUR

AD SCHEDULE >

9.0

Post Shores

56.0

Post Reactions

456.0

LPC: FACEBOOK- CREATIVE REPORTING

Apply 10 Las Positas Callege
Application for Admission and Financial Ak for {
144

Apply to Las Positas College
Application for Admussion and Financial Aid for t
1A

Apply to Las Positas College

Application for Admussion and Financial Ak for t
1 Ad

Apply to Las Positas College
Apphcation tor Admussion and Financial A for t
1Ad

Classes start August 20 — Join us!
Take the rext 169 in your education of prepare
144

1 Fl 111

Post
Comments

1

Post Shares

Uink Clicks «

Link Clicks

40K
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Student Research

Taking creative reporting into consideration, conduct small student focus
groups to gather further Intel on future treatments and student facing

correspondence

Student Research Take images and messages
into consideration

_
WHAT WORKED WHAT DIDN'T WORK

+ Bland, not eys catching, boring

Small dollar amounts to
- . test, means big savings
« gearantaed tranfer memaging . ::‘-"-]-‘i'?‘.":'....u.,.w,g._..........,- ove ra“

"It locks aut of date and stale.”
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Overall Review

LEMN  Iranse

Performance = Signal Next Campaign Save

Qty, Conversions, Attributions, Landing Pages,
Upgrade Your Job Skills

Cross Platform

Engagement= Signal Message/ Treatment LAS POSITAS COLLEGE
FALL SESSION BEGINS AUGUST 20th

Referrals, Comments, Messages, Calls, FLEX clsu CLASS SCHEDULES AVAILABLE

Inquires Ul oy

Creative= Signal Message/ Treatment

Images vs Messages/Content

DID YOU KNOW
97% of current students would
encourage others to attend LPC

Invest in 9ou

Fall Classes begin August 16th
Register at laspositascollege. edu

rﬁ. LAS POSITAS
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